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Our	
  Hero!	
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BeJer	
  
Marke&ng	
  

More	
  	
  
Members	
  



Objec&ves	
  

!   Build	
  visibility	
  for	
  key	
  RESO	
  
ini&a&ves	
  

!   Develop	
  a	
  community	
  around	
  
RESO	
  that	
  can	
  help	
  spread	
  
the	
  word	
  	
  

!   Rebrand	
  RESO	
  and	
  make	
  it	
  
easy	
  to	
  understand	
  and	
  
access	
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!   Maintain	
  and	
  increase	
  RESO	
  
membership	
  

!   Build	
  adop&on	
  of	
  key	
  
ini&a&ves	
  —	
  Data	
  Dic&onary,	
  
RETS	
  1.8,	
  API	
  

	
  

Marke&ng	
   Membership	
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2014	
  Ini&a&ves	
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WEB	
   SOCIAL	
   BLOG	
  



RESO.org	
  Tomorrow	
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?	
  



New	
  Web	
  Ini&a&ves:	
  Blog	
  
!   Blog	
  will	
  contain	
  posts	
  and	
  

content	
  from	
  workgroups	
  
and	
  execu&ve	
  director	
  

!   New	
  content	
  will	
  be	
  
published	
  at	
  least	
  bi-­‐
weekly	
  

!   Content	
  will	
  be	
  promoted	
  
via	
  social	
  media	
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Content	
  

ü  New	
  members	
  
ü  Updates	
  about	
  ini&a&ves	
  
ü  Success	
  stories	
  
ü  Member	
  and	
  vendor	
  

profiles	
  
ü  Event	
  announcements/

recaps	
  
ü  Workgroup	
  ac&vi&es	
  



Content	
  Marke&ng:	
  Blog	
  and	
  Social	
  

!   Goal	
  is	
  to	
  connect	
  
website/blog	
  with	
  
social	
  to	
  drive	
  traffic	
  
and	
  engagement	
  

!   Content	
  is	
  also	
  
distributed	
  to	
  email	
  
subscribers	
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BLOG	
  

SOCIAL	
  



Social	
  Media:	
  Facebook	
  

!   We	
  need	
  YOUR	
  help	
  
!   Par&cipate	
  in	
  and	
  monitor	
  Facebook	
  

groups	
  
!   Raise	
  the	
  Bar	
  
!   What	
  Should	
  I	
  Spend	
  My	
  Money	
  On	
  
!   Tech	
  Support	
  for	
  Realtors	
  

!   U&lize	
  blog	
  content	
  on	
  social	
  to	
  drive	
  
traffic	
  back	
  to	
  RESO.org	
  
!   Tag	
  key	
  contributors	
  on	
  Facebook	
  in	
  all	
  posts	
  

as	
  appropriate	
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RESO	
  Data	
  Dic&onary	
  

TODAY	
  without	
  data	
  dic&onary	
   TOMORROW	
  with	
  data	
  dic&onary	
  



RESO	
  New	
  API	
  

Oh	
  
Data!	
  



We	
  need	
  YOU!	
  



We	
  all	
  need	
  Friends	
  —	
  We’re	
  Together	
  Again!	
  
	
  


